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Disclaimer

 

 The views expressed here are ours alone and do not 
necessarily reflect the official views of the Federal Reserve 
Bank of New York or the Federal Reserve System.
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Introduction

 Households’ economic expectations differ by demographics

 Another important source of heterogeneity is political affiliation 
(Mian-Sufi, Khoshkhou 2021, Coibion-Gorodnichenko-Weber 
2020, Kamdar-Ray 2022, Binder-Kamdar-Ryngaert 2024, …)

 In this paper we use an experimental approach to measure the 
sensitivity of expectations to election shocks

 We also compare the response of expectations to political vs. 
economic shocks.
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Survey of Consumer Expectations (SCE)

 Produced by the NY Fed since June 2013

 Key features:  
 Monthly
 Internet-based 
 ~1,400 household heads 
 Nationally representative 
 Rotating panel (12 months)
 Focuses on expectations about a broad range of topics
 Elicit point forecasts and density forecasts
 Questions wording has been rigorously tested
 Core monthly survey + special surveys

 The SCE has been used extensively for policy and research
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Often mentioned in the press
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…and even part of popular culture !!
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Experimental design I

 Special survey fielded on June 5-20, 2024; 2,203 respondents. 
 Respondents are asked to revise expectations after being 

presented with different hypothetical shocks.
 To start, they report point forecasts for five economic outcomes:

 Inflation between November 2024 and November 2025
 Inflation between June 2026 and June 2027
 Probability of recession at any point btw Nov 2024 & Nov 2025
 Probability of recession at any point btw Jun 2026 & Jun 2027
 HH nominal spending growth btw Nov 2024 & Nov 2025
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Experimental design II

 Then, each respondent receives three treatments: an election 
scenario, an economic scenario, and a violent crime one.

 Election treatment: 

 Half of respondents see “What if the Democratic candidate is 
elected President in November?”

 The other half are told “What if the Republican candidate is 
elected President in November?”
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Experimental design III

 Economic treatment:

 Half of respondents see “According to the latest official statistics, 
the annual rate of inflation was 3.4% in April. What if at the end of 
October 2024 the official annual rate of inflation jumps to 5%?”

 The other half are told “According to the latest official statistics, 
the unemployment rate was 3.9% in April. What if at the end of 
October 2024 the official unemployment rate jumps to 6%?”
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Experimental design IV

 Crime treatment:

 Every respondent is presented with the scenario “According to the 
latest official FBI report ‘Crime in the Nation Statistics,’ the annual 
rate of violent crimes in U.S. cities in 2023 was 350 per 100,000 
individuals. What if at the end of October 2024 the rate of violent 
crime in U.S. cities doubles to 700 per 100,000 individuals?”

 Placebo: 200 respondents are told “What if during the coming 
month of October the average temperature in Auckland, New 
Zealand turns out to be 59F?” (The actual temp there in October)

 These 200 respondents only see placebo + crime treatments
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Experimental design V

 Each respondents is randomly assigned to one of the election 
scenarios and one of the economic scenarios. The order also is 
randomized.

 The crime scenario is always shown last.

 After each scenario respondents are asked if they want to revise 
their expectations for each of the five economic outcomes, and if 
so by how much.
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Experimental design VI

 Finally, we elicit respondents’ prediction and preference for the 
2024 U.S. Presidential election.

 Prediction: “Which candidate do you think will win the November 
2024 presidential election?” We use a 7-point Likert scale ranging 
from “the Republican candidate for sure” to “the Democratic 
candidate for sure.”

 Preference: “And which candidate would you prefer to win in the 
November 2024 presidential election?” We use a 7-point Likert 
scale ranging from “Strongly prefer the Republican candidate” to 
“Strongly prefer the Democratic candidate.”
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Descriptive statistics and baseline beliefs

 42.4% of our respondents report preferring the Democratic 
candidate to win the election; 39.8% prefer the Republican 
candidate; 17.8% are indifferent (similar to polling results).

 Predictions and preferences are highly correlated (0.73).
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Median expectations before/after election treatment

 Median 1-year-ahead IE and spending growth expectations may 
increase modestly as a result of election.

 Median 3-year-ahead IE unchanged if Republican wins, may rise 
if Democrat wins.
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Large revisions in negative election shocks

 Relatively small movements in overall medians pre/post election 
mask large revisions if candidate from opposite party wins.
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Smaller revisions in adverse econ & crime shocks

 Average revisions are smaller in adverse economic and crime 
shock treatments than in negative election shock treatments.
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Comparing revisions at individual level

 Revisions are significantly larger in negative election shock than in 
adverse economic shock—especially for those who prefer the 
Republican candidate.
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Pol. Affiliation matters over & above demographics

 No significant difference btw Dem & Rep across all outcomes.
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Takeaways

 Political affiliation can affect economic expectations.

 This effect remains significant above and beyond the role of 
demographics and other individual attributes.

 After controlling for observables, magnitude of revisions is similar 
across Republicans and Democrats.

 Spending growth expectations also are affected: future research is 
needed to assess whether spending behavior also changes.
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Thank you!
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